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JOB DESCRIPTION 

	
JOB TITLE:

	
Senior Communications Officer  


	
MANAGED BY:

	
News and Media Manager

	
GRADE:
	
9 






	THE ROLE

	Help the Mayoral Combined Authority to realise its potential.
Reporting to the News and Media Manager, the Senior Communications Officer will play a pivotal role in the organisation’s communications and campaigns. This role requires creative and strategic thinking, as well as expertise in managing a diverse range of communication tools across platforms to promote the Authority’s campaigns, infrastructure delivery, and investment outcomes.
The role demands the ability to produce engaging and impactful content, including media releases, social media assets, and digital/video outputs, while also crafting effective communications materials and briefings. The postholder will be instrumental in enhancing the organisation’s reach and audience, promoting its aims, ambitions, and achievements, and supporting both political and corporate leadership.
Key responsibilities include writing and designing compelling content, building strong relationships with regional media, and managing reputational risks through rapid response. The ideal candidate will combine creativity, political responsiveness, and a clear understanding of communications best practices.
Key Attributes
Creative Content Creator
An innovative thinker with the ability to produce engaging content across various formats, including written and digital/video outputs.
Strategic Planner
A proactive professional skilled in planning and delivering campaigns and single-output communications initiatives, aligning them with organisational priorities.
Skilled Relationship Builder
An excellent communicator capable of building and maintaining strong relationships with internal and external stakeholders, including the regional media.
Reputation Manager
A professional with the ability to identify reputational risks and provide rapid, effective responses to safeguard the organisation’s image.
Political Awareness
A confident and politically astute individual, able to navigate complex landscapes and communicate effectively on behalf of leaders.




	
KEY RESPONSIBILITIES

	Strategic Communications
Design and deliver impactful communication strategies to promote the organisation’s campaigns, infrastructure delivery, and investment outcomes.
Ensure consistent and clear messaging across platforms, aligned with political and organisational priorities.
Content Development
Create compelling written, visual, and digital/video content for media, social media, and other channels.
Design communications materials that engage diverse audiences and grow the organisation’s reach.
Campaign Management
Plan and execute high-impact communications campaigns and single-output initiatives, delivering measurable outcomes.
Develop and manage engaging social media content, incorporating video and multimedia elements to maximise impact.
Media and Stakeholder Engagement
Build and maintain strong relationships with regional media outlets, acting as a primary point of contact.
Represent the organisation effectively, delivering messages on behalf of political and corporate leaders.
Reputation Management
Monitor and address reputational risks, providing timely and appropriate responses.
Contribute to crisis communication strategies, ensuring the organisation’s values and priorities are upheld.




	PERSON SPECIFICATION - ESSENTIAL CRITERIA

	Qualifications and Knowledge:
· Educated to degree level in communications, journalism, marketing, or a related field, or equivalent professional experience.
· Strong understanding of communication principles, tools, and techniques across digital and traditional platforms.


	Experience

· Proven experience in developing and delivering communications strategies and campaigns.
· Demonstrated expertise in creating engaging content, including digital and multimedia outputs.
· Experience managing relationships with stakeholders, including media and external partners

	Skills and Competencies

· Exceptional written and verbal communication skills, with the ability to craft messages that resonate with diverse audiences.
· Proficiency in video creation and editing, with an eye for creative and impactful content.
· Strong organisational skills, capable of prioritising workloads and meeting tight deadlines.
· High level of political awareness and sensitivity in managing communications on behalf of leaders.
· .
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